
Bursting with ideas
START-UP SCENE
The power of the crowd:  

entrepreneurs and investors from  
Saxony break new ground 

ACTION
Sebastian Linda directs skating videos 
all over the world – and is currently 

working on his home base in Dresden

A FINE VINTAGE
When Anja Fritz moved to Meissen, 
she didn’t know much about wine. 
Now she runs an exquisite estate 
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START-UP SCENE
Ideas meet funding. How Saxon 
start-ups and investors make 
contact online. Page 4

HOWITZWEISSBACH
Innovative fashion, made with 
traditional methods. Page 8

CREATIVE QUARTERS
New ideas in historic cities:  
an overview of exciting  
cultural hubs. Page 9

URBANITY I
Parkour practitioners tell us  
what they want from the  
city of tomorrow. Page 10

URBANITY II
Sebastian Linda films the world’s 
skating scene – including the one 
on his home base in Dresden. 
 Page 12

MY CHEMNITZ
Kraftklub frontman Felix Brum-
mer reveals where he eats, chills 
and buys literature. Page 14

POETRY SLAM
‘Saxony’s greatest invention’.  
Two underground poets go  
to battle.  Page 16

WINE FROM MEISSEN
One brave woman set forth to 
learn the art of vinification. Page18

INNOVATIONS IN WOOD
Instruments, boards and chic  
interiors: new creations from  
a traditional material. Page 20

FUTURE, WHITE & GREEN
Inventions with more than a 
touch of science fiction. Page 24

WHAT’S ON
This summer and autumn’s best 
events in Saxony. Page 25

GÖRLITZ, FILM CAPITAL
Why Hollywood loves Germany’s 
easternmost city. Page 28

CHRISTIAN FRIEDEL 
The actor who found new  
perspectives in Dresden. Page 30 

When evening falls on 
Leipzig (pictured), the 
day is far from over. As  
in many Saxon towns 
and cities, an exciting 
and diverse artistic,  
cultural and bar scene 
has sprung up over the 
past few years – one that 
is now internationally  
renowned. Although  
some people refer to the 
city as ‘Hypezig’, you  
have to admit that a  
sunset like the one in our 
photo is pretty relaxing. 
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Trial and error, researching, testing: curiosity has always been a driving force 
behind Saxony – and it was this urge to do things differently that made the 
state the ‘Silicon Valley’ of the 19th century. In the wake of historical  
upheaval, this spirit of ingenuity helped Saxony make a fresh start. 

Creativity is the ability to apply your imagination to make something 
new out of what’s already available. As you will see in this magazine, the Sax-
ons continue to excel at this. Not only have they long been using the Inter-
net to herald a new era of entrepreneurial spirit, but young fashion labels are 
making  a splash with traditional techniques. Parkour practitioners and skaters 
are putting their own spin on urban spaces. Felix Brummer, Kraftklub front-
man, tells us why Chemnitz has the potential to play host to a unique cultural 
scene. Two poetry slammers chart the history of Saxon inventiveness in their 
own unique ways. Over in Meissen, one woman uses grapevines to express her 
 creativity, whereas three men in Leipzig and near Dresden transform wood 
 into innovative forms. Görlitz, in the easternmost corner of the state, is now 
the birthplace of Oscar-winning films. Although actor Christian Friedel is yet 
to win an Academy Award, he tells us in an interview how his new home city 
of Dresden has enriched him. 

Has all this Saxon curiosity rubbed off on you yet? Why not come and pay 
a visit yourself – maybe even as the winner of our competition on page 27? 

The editorial team

Welcome to the creative quarter!

Summer 2015

3



Katja Thieme* treated those who donated to her 
 project of combining city tours with geocaching to a 
game of urban golf. She believes that the criticism and 
scrutiny offered by crowd funders is an invaluable reality 
check. www.betourt.de

With a million euro from 
Internet donations,  

Dr Jacques Rohayem 
wants to revolutionise  

cancer treatment  
and launch a drug that 
stops the disease from 
recurring. He says that 

crowdfunding is the  
only way for his business 

to stay independent  
from the pharmaceutical 

industry. 
www.riboxx.com

* is looking forward to the LE Beach Days 
from 10 to 12 July, a major trend sport 
festival held at the Cospudener See lake. 
www.le-beach-days.de
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The new entrepreneurs
START-UPS FUNDED BY INTERNET 

USERS – HOW SAXONY BECAME THE 
CENTRE OF THE GERMAN CROWD-

FUNDING SCENE BY HARNESSING 
THE POWER OF THE MASSES 

Although Dr Jacques Rohayem has his sights firmly set 
on the future, he also likes to look back. And why not? 
History has been made here at Pharmapark Radebeul, 
and the story is more than encouraging. 140 years ago, 
chemist Friedrich von Heyden had the very villa built  
in which Rohayem now works. It was here that von 
 Heyden managed his company, which produced the 
first- ever pharmaceutical agent on an industrial scale: 
 salicylic acid, the main ingredient of Aspirin, a headache 
painkiller that took the world by storm. ‘If we could 
 repeat that feat here, that would be quite something,’ 

Summer 2015
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hands on the necessary capital but 
gained so much publicity that launch-
ing his business was child’s play. Sauer 
launched a start-up of his own, spend-
ing many weeks  consulting with law-
yers until they eventually came up 
with a legal foundation for his idea: a 

platform that facilitates contact between entrepreneurs 
and private individuals looking to put their money  in 
promising business ventures. ‘We christened it “mi-
cro-investment” and it was completely new terrain.  
But it’s a great feeling to be the first to scale the peak.’  

The Saxon scene
Five years on, Sauer now boasts a market share of  
55 per cent with his Seedmatch platform, making him 
the industry’s number one. Of the 80 company found-
ers who have already introduced themselves on his site, 
all but two managed to get enough investors on board, 
 with total funds of 23 million euro amassed in this way. 
In 2013, he set up an offshoot based in the same build-
ing: Econeers is aimed at companies with a ‘green’  
focus. Thanks to government subsidies for renewable 
energies and fixed acceptance requirements for facili-
ties such as solar parks, these businesses benefit from 
reduced risks. Startnext also originates from Dresden, 
although part of its operations are now based in Berlin. 
VisionBakery, on the other hand, is headquartered in 
Leipzig.  

says Rohayem, who has to laugh a little at the scale of 
his own ambition.

But after all, Rohayem is here to effect a sea change 
in the world of pharmaceuticals. His product is just as 
revolutionary as the way in which he founded his com-
pany. As he didn’t want to become dependent on the 
industry heavyweights, he used an  
online platform to search for small in-
vestors who believed in his idea and 
who were ready to back it. This kind of 
investment, known as ‘crowdfunding’, 
hails originally from the US. When it 
crossed the Atlantic, however, the Sax-
ons were particularly on the ball when 
it came to harnessing the power of the 
crowd. The first German platforms 
were set up this, and here is where the 
major players are based now. 

920 fans and investors
Rohayem has had to learn to be flexible 
at various stages in his life – which may 
explain why he is open to unconven-
tional ways of doing things. The 
47-year-old Frenchman was born in 
Lebanon and, in his days as an Eras-
mus student, he met a German  woman 
with whom he settled in  Dresden. 
Having spent many years conducting 
research at the Technical University, 
Rohayem, a virologist, launched Ri-
boxx. At the company, he and his eight 
employees are producing a chemical 
agent that could turn out to be an even 
greater gift to humanity than Aspirin 
was all those years ago – and they are currently testing 
their product in a clinical trial. Riboxxim aims to pre-
vent cancer from recurring ‘because it makes it possible 
to activate the immune system in the  same way I can 
turn on the light by flicking this switch,’ he explains, 
pressing the light switch next to the door of his office. 

It sounds visionary to talk about a silver bullet 
against cancer. Nevertheless, Rohayem has found 920 
people who not only share his vision but who have 
 invested a combined total of one million euro to en-
able him to get his product ready for a market launch. 
The man who helped make it all possible resides on one 
floor of a villa in Dresden-Blasewitz, which is located 
13 kilometres upstream on the other side of the  river 
Elbe. Jens-Uwe Sauer was a management consultant 
and noticed that the banking crisis was making it hard 
for German start-ups to find capital. Then when in 
2009 one of his businessman friends collected 1,500  
euro each from 100 investors in order to build an 
 indoor climbing centre, Sauer realised that there was a 
need for these kinds of projects on a larger scale. With 
his idea, the climbing centre operator not only got his 

A man who spends  
his life looking for 
new approaches: 
Stephan Popp runs 
the VisionBakery 
 platform together 
with friends and is  
on the executive  
committee of Startup 
Club Leipzig. 
www.visionbakery.
com
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Failure as an opportunity
Jens-Uwe Sauer peppers his speech with abbreviations 
and business jargon, the founders who use his platform 
all see themselves as entrepreneurs and the investors 
are on the hunt for maximum returns. Vision Bakery 
takes a slightly more laid-back approach. Stephan 
Popp  suggested we meet at a café called meins in Leip-
zig’s creative district of Plagwitz. It’s like a large living 
room, with herbs and vegetables growing in metal plant 
pots outside the door. ‘We’re less about getting start-
ups ready to launch and more about nurturing good 
 ideas. These could be artistic or musical projects, films, 
plays – or even a fresh coat of paint for a local nursery 
school.’ At one time, the 35-year-old wanted to start 
his own software company with a group of friends. ‘But 
the banks just looked at us wide-eyed when we came to 
them with our ideas.’ 

In 2010, the idea for VisionBakery was born of this 
setback. ‘We thought to ourselves that we might be 
able to come by the necessary capital by selling prod-
ucts  in advance as it were. It has to be possible if you 
offer the user a little extra.’ The 1.5 million euro that 
people have  invested in both local projects and those at 
the other end of the country using VisionBakery serve 
to prove this theory right. 

A perfect company founder with just €500 
Katja Thieme was the first to give VisionBakery a try. 
Compared with Jacques Rohayem, who needed one 

million euro, her target was considerably more mod-
est. She was asking the crowd for 500 euro to enable 
her to buy two GPS devices. Now 35 years old, 
Thieme had studied geology before spending a long 
time travelling. When she came back to Leipzig,  
she realised that jobs in her sector were few and far 
 between. Nevertheless, she has a unique gift for 
 recounting all the little stories hidden under the sur-
face of the city. And when ever she would tell these 
 stories to her friends, they would  suggest that she use 
her talent to make a living. 

Thieme made a video showcasing her idea of city 
tours combined with geocaching, promising to play a 
round of urban golf with anyone who donated. ‘I dis-
covered the sport in New Zealand. You whack the ball 
through parks and waste ground. It’s neither stuffy nor 
elitist – but great fun!’ Although Thieme would never  
have believed that people would give her money ‘just 
like that’, she soon had what she needed. She started 
her own business, betourt, which now employs several 
freelancers, and won the Sächische Gründerinnen preis 
in 2015 (Saxon Award for Female Entrepreneurs). 
 Although it originally started as a small thank-you gift, 
demand for urban golf is unstoppable – and is espe-
cially popular amongst large corporations looking to 
send various departments on team-building exercises. 

Comrades-in-arms will advertise
According to Thieme, crowdfunding is not just an 
 innovative way to obtain funding, but also brings 
 another  key bonus: the response illustrates whether  
the  public loves an idea as much as you and your 
well-meaning  friends. In other words, it acts as ob-
jective market  research. Over in Dresden, Jens-Uwe 
Sauer also emphasises this factor and adds the follow-
ing: ‘As soon as someone decides to invest their hard-
earned and overtaxed money, the start-up has a pas-
sionate comrade-in-arms who will advertise the busi-
ness using word of mouth.’ Before it gets to that stage, 
a great deal of  persuasion needs to be done. And this 
is when Seedmatch and VisionBakery are on hand 
with support and advice; after all, both platforms take 
 commission.  

Jacques Rohayem, for instance, made 20 short 
 videos in which he answered questions from inves-
tors – and shows us another clip on his phone. On the 
 Riboxx website, you can see a long column of figures 
that looks a bit like a gas meter. When the company 
hits the one million mark, you can hear the French  
accent of Rohayem in the background announcing 
that ‘The eagle has landed’ (the famous quote from  
the moon landing in 1969). 

When it comes to his pioneering  attempt to estab-
lish the world’s first crowdfunded  biotech company, 
Rohayem doesn’t mind borrowing a little bit of inspir-
ation from the past. 

When Jens-Uwe 
 Sauer started his 
own company,  
the only place he  
considered was  
Dresden. ‘I live here, 
I like it here. Why 
should I go anywhere 
else?’
www.seedmatch.de
www.econeers.de

Summer 2015
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It might sound a bit mean, but Eva Howitz (32) 
and Frieder Weissbach (40) sound like an old cou-
ple. Howitz finishes sentences that Weissbach has 
started, whereas he manages to pick up where his 
partner has left off. ‘It’s like there’s a wireless con-
nection between our minds,’ says Howitz.  

They have been creating together ever since they 
met on their design course, eventually deciding to 
establish their own label. ‘Frieder has a sharp eye for 
just the right cut,’ explains Howitz, ‘and Eva takes 
ideas to their extreme,’ continues Weissbach. Al-
though the fashion that emerges from this symbi-
osis may well not be to everyone’s taste, it certainly 
turns heads on the international stage: howitzweiss-
bach receives invitations to fashion shows in Paris, 
Barcelona and Moscow; its creations can be spotted 
in boutiques in London, Kuwait and Dubai. 

It would seem, however, that the secret to their 
success lies somewhat closer to home. ‘We grew up 
in a country that no longer exists,’ says Howitz, ‘but 
that shaped our basic aesthetic experience in certain 
ways.’ The duo experiment with the cuts and the 
strangely cosy colours that East German designers 

East German chic
THE HOWITZWEISSBACH LABEL CREATES FASHION  
FOR THE FUTURE, BUT THE DUO BEHIND IT ARE HAPPY 
TO PLAY ON THE AESTHETICS OF THE PASTThe latest collection from 

Eva Howitz and Frieder 
Weissbach* is called  

Erzgebirge (Ore Mountains) – 
a homage to their native  

region and the place where 
their clothes are made. They 

model their own designs. 
www.howitzweissbach.com

* always look forward 
to being able to hop 
on their bikes in the 

evening before taking a 
dip in the Cospudener 

See lake.

used, some of those creations timeless classics. And 
they’re not alone: in the Ore Mountains, young 
fashioneers have resurrected the old East German 
Dreiklang label; more and more small brands are 
springing up in Dresden and Chemnitz whose fresh 
collections breathe new life into a long tradition. 

Howitzweissbach do not fall into the trap of 
blind nostalgia. Instead, they look for the absurd. 
‘When the issue is about what’s feasible, you’re 
 already compromising to a certain degree.’ The two 
refuse to get caught up in the breakneck pace of the 
fashion business and instead bring out their col-
lections when it suits them –  sometimes even hav-
ing several ranges on the market at once. They want 
their fashion to address current issues, which is why 
they work with artists from other disciplines. 

The clothes themselves, however, are produced 
in the traditional manner by long-established 
manu facturers in the Ore Mountains. ‘Things are 
a lot easier when you speak the same dialect,’ says 
Weissbach. ‘And if there’s a problem, it’s a lot less 
hassle when you don’t have to fly out to China,’ 
adds Howitz, completing the thought. Ph
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IBUg,
Plauen

Used to be coffee roasters facility

Offers now IBUg

 
Urban Art Festival

Conversion August 2015

Size 
3,000 m2
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Saxony’s creative quarters
CONVERSION NOT DEMOLITION. CULTURE IS NOW PRODUCED ON 
SITES WHERE SMOKE USED TO POUR OUT OF CHIMNEYS OR  
FARMERS USED TO PLOUGH THEIR FIELDS. HERE IS A SELECTION: 

Used to be department store

Offers now museums, 

 library

Conversion 2004

Size 20,000 m2

As this theme park is Germany’s 
easternmost point, the sun  
rises earlier here than anywhere 
else in the country. But it’s  
a unique attraction in many  
other ways, too. 
www.kulturinsel.com

When it opened in 1913, it was 
regarded as Saxony’s most  
elegant department store. 

 Following extensive renova
tion work, it is now a science 

and culture centre that boasts 
a city library, a natural history  

museum and the Neue Sächsi
sche Galerie. www.dastietz.de

The IBUg  
     Urban Art Festival 

has been held at various locations over 
the past ten years. From 28 to 30  
August, this former coffee roastery in 
Plauen will play host to all kinds of  
creative spirits from the worlds of  
graffiti, street art, fashion and design. 
www.ibug-art.de

Although not quite as well known as the  
neighbouring Baumwollspinnerei complex  
(www.spinnerei.de), this is nonetheless an  
exciting cultural quarter with workshops, offices 
and worthwhile events. www.tapetenwerk.de

Living and working, culture and 
art all under one roof – that’s 

the idea of the association 
that took over this arena with 

its two old bunker towers. 
www.zentralwerk.de

Used to be wall paper plant
Offers now  ateliers, offices,  

exhibition spaces
Conversion 2006
Size 6,000 m2

Tapetenwerk,
Leipzig

Das Tietz,
Chemnitz

Used to be printing plantOffers now ateliers, flats,   ballroom
Conversion 2014
Size 7,000 m2

Zentralwerk,
DresdenPieschenKulturinsel Einsiedel, 

near Zentendorf

Used to be working farm

Offers now tree house hotel, 

 theatre, fun park

Conversion 1992

Size 50,000 m2

Summer 2015
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‘You’re right, you have  
to be an urbanite’ 
PARKOUR PRACTITIONERS DON’T 
WALK DOWN THE STREET BUT USE 
THE CITY AS A STAGE TO FLAUNT 
THEIR GYMNASTIC SKILLS.  
MEMBERS OF THE PARKOUR 
SCENE IN PLAUEN SPOKE TO US 
ABOUT ‘URBANITY’ 

Parkour is all 
about having 

fun, jumping and 
doing somer-

saults. Our  photo 
shows how 

members of Post 
SV Plauen have 
turned the city 
into their own 

 giant playground. 
The sport was  

invented in 
France in the 

1980s, when a 
young man,  
David Belle,  

began using the 
walls, roofs and 

railings of his 
Paris suburb as  

a gigantic  
gymnastic  

apparatus. It 
didn’t take long 

for thousands 
of people across 

the world to 
start doing  

the same. 

1

2

3
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‘What urbanity 
means to us’

1 / GETTING FROM A TO B 17-year-
old Felix Schapitz is reliant on public 
transport and his bike. ‘I would like to see 
buses and trains that run frequently as 
well as level road surfaces – other wise 
it’s not much fun without suspension.’  
As a parkour artist, however, A-level  
student Schapitz has found a whole new 
way of getting around in Plauen. Or, to 
be more precise, above Plauen. ‘You can 
travel halfway across the town on the 
roofs, which gives you a whole new  
perspective.’  

2 / PEOPLE Marcel Bietau is in two 
minds: ‘Having grown up in a village,  
I am used to knowing everyone around 
me.’ Living in the city, the 21-year-old 
computer scientist sometimes misses  
this sense of community. At other 
times, he enjoys not having to worry 
about whether his neighbours are 
watching his every move. In his view, 
places that make it easy to meet  
people when you’re in the mood offer 
the perfect compromise.  

3 / HEALTHY LIVING Frank Krosch-
wald, a 24-year-old food safety stu-
dent, is of the opinion that a modern 
city should focus on its residents’ 
health. He is thinking about training 
facilities that let you get close to  
nature: ‘When you spend all day in the  
office, you need a change of scene.’ 
For the trained chef, it’s also important 
that he can source fresh ingredients 
from local markets.  

4 / CLEANLINESS Year 6 pupil Chiara 
Warg is partial to a spot of window -
-shopping in the town centre, especial-
ly where bookshops are involved. Her 
pet hate about urban life: ‘I can’t stand 
it when you see rubbish lying around 
everywhere. People need to look after 
the environment more. Shards of glass, 
for example, can be really painful.’  

5 / PUBLIC TRANSPORT Sören Streh- 
low likes having everything in easy 
reach. ‘I need good training facili-
ties  in my local area and I don’t want 
a long commute to work.’ Alongside 
his job and parkour commitments, the 
24-year-old technical draughtsman 
crams weightlifting and stuntman  
assignments plus involvement in the 
fire brigade into his busy schedule.  
To relax, he plays the violin.

4

5
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Getting  
on board

SEBASTIAN LINDA DIRECTS 
SKATING FILMS ALL OVER THE 
WORLD, BUT HE’S CURRENTLY 

HAPPY TO BE WORKING ON HIS 
HOME BASE IN DRESDEN 

As you can see from the portfolio on Sebastian Linda’s own  
website, his talent for combining perfect close-ups and slow- 

motion shots with documentary-style scenes has won him  
the recognition of clients from around the world. 

www.sebastian-linda.de
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boarding tricks he’d learnt. Although he is now  
31, skating is still his passion and serves as the 
 subject for a large proportion of his films. Linda 
likes to meet up with a few of his mates on the Elbe  
Cycle Route or Trinitatisplatz square in Dresden- 
Johannstadt and leave the camera running. His  
videos, some of which were made here, soon go  
viral – and some of them have even won awards. 
With The Revenge of the Beasts, for example, he won 
the prestigious Deutscher Webvideopreis  
(German Web Video Prize) in 2014. Linda has 
 created a visual language that’s all his own: authen-
tic documentary-style scenes are mixed with staged  
ultra slow motion shots in which the camera is 
 perfectly positioned to the millimetre, meaning that 
the lens is able to capture every single ray of light 
from an angle that has been precisely calculated  
in advance. ‘I am driven by the idea of exploring 
not only the contrasts between the epic genre and 
 realism, but also the links between the two.’ 

Linda still films many of his shots from his 
skateboard, ‘because it opens up amazing possibil-
ities in terms of camera work.’ But he broadened 
his repertoire to include subjects other than skaters  
some time ago. His Web clips caught the attention 
of various international agencies, who now book 
him for advertising and music videos. What’s more, 
he has also filmed two documentary films, one of 
which – set in Sri Lanka – aims to ‘offer a new way 
of thinking about the time we have here on earth.’ 

Travel is still extremely important to Sebastian 
Linda. ‘I sometimes need a change of scene to come 
up with new ideas and develop my visual style fur-
ther.’ These days, it doesn’t necessarily have to be 
Asia. Last year, Linda focused on rediscovering his 
more immediate surroundings, with his journeys 
through Saxony giving rise to a film entitled Travel 
Where You Live. Linda plans to stay in Dresden.  
‘I want to use the local knowledge and get some-
thing up and running here,’ he explains. 

That’s why he’s just moved into a bigger flat in 
Dresden’s Neustadt district, giving him the space he 
needs to collaborate with all those who are featured 
in his videos. And now he can have them round for 
dinner, too. 

When Linda gets on 
his skateboard and 
pursues his subjects 
with camera in hand 
(like here on the Elbe 
 Cycle Route), it looks  
spontaneous, hid-
ing the fact that the 
31-year-old director 
has meticulously  
prepared every  
detail. ‘I’m often 
thinking about five 
things at once when 
I’m filming.’

A man, a board, four wheels and a  camera:  
Sebastian Linda* has already garnered 
awards for his videos. The picture shows him 
at the Monument to the Battle of the Nations 
in Leipzig, during a short break in filming.

* is looking forward to the International 
Summer Festival for Theatre, Amuse-
ment and Music in Dresden  
www.schaubudensommer.de

It  was  the  openness  of  the  Saxons  that took  
Sebastian Linda the person by surprise. ‘As soon as 
I got to know someone, they would invite me into 
their home for dinner.’ Linda the filmmaker, on the 
 other hand, was fascinated by something else en-
tirely: ‘What I find totally exciting is the unfinished 
nature of the city and the many opportunities this 
offers to reshape urbanity.’ Having returned from 
a long spell in Asia, he travelled through Germany  
on the hunt for a new base and decided to stay in 
Dresden. 

As a twelve-year-old boy in Darmstadt, he bor-
rowed his dad’s videocamera to record the skate-
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‘Whenever I try to explain my home town, I always point 
out that Chemnitz is medium-sized – caught somewhere 
between big and small. And as with all cities that have 
been forced to reinvent themselves, it’s the subject of all 
kinds of forecasts, although not all of them are accurate. 
Although people said we would soon be the city with the 
oldest population in Europe, the trend reversed – and 
 fewer people moved away. No doubt because we set a good 
example with Kraftklub. More people have been moving 
here in recent years, too, possibly because artists can make 
their ideas work even if they’re broke. We’ve got space, and 
even without a lot of cash, you can find places to work in. 
Something possibly unique is emerging here, because you 
have to start things yourself. More and more great shops, 
cafés, bars and clubs are opening up. Although it’s still 
dark, there are more and more bright spots – and they’re 
getting bigger, too. 

The best way to kick off a weekend is with breakfast at 
Emmas Onkel (Weststrasse 67). It’s run by a friend, a  massive 
Italy fan who makes amazing sandwiches, paninis and the 
best espresso  in the Ore Mountains. The café is located in an 
art nouveau district worth taking a stroll through after you’ve 
had breakfast. It’s where we members of Kraftklub live too. 

Chemnitz is perfect for pedestrians in general. Even 
though it’s too hilly for nice bike rides, it’s no big issue as 
you can get everywhere on foot. Your walk might take you 
past Lessing und Kompanie Literatur (Franz-Mehring-
Strasse 8), a delightful bookshop. If you’re looking for 
something to listen to, then I recommend Underworld 
Records (Hainstrasse 83) and I suggest you buy the rec-
ords of a band called Kraftklub. Mit K and In Schwarz 

‘More and bigger bright spots’
KRAFTKLUB FRONTMAN FELIX BRUMMER EXPLAINS  
THE PHENOMENON THAT IS CHEMNITZ – AND OFFERS A FEW 
IDEAS FOR A PERFECT SUMMER WEEKEND IN HIS CITY

are the best ones! On Sundays, there’s a flea market at the 
 Rohsdorf Center (Ringstrasse 17) where you can get great 
stuff from the Ore Mountains. If you’re looking for exquis- 
ite East German and retro-style furniture, you should pop 
in to SBS DEKO (Robert-Blum-Strasse 21a). 

If the weather’s nice, I would recommend hopping 
on a bike. Although you really have to pedal hard to get 
to the Oberrabenstein lake, you’ll be rewarded with the 
 opportunity to jump into the cool water. If that sounds too 
much like hard work, you could head to Bernsdorf out-
door swimming pool instead (Bernsdorfer Strasse 213). 
Although it’s very much a no-frills experience – there’s 
nothing but a pool and some lawns for sunbathing – it 
doesn’t cost much to get in. The rumour is that it’s popular 
amongst night-time party animals looking to cool down, 
but I don’t want to incite anyone to go trespassing. An-
other good way to cool down is the soft-serve ice cream at 
Winters Eisgarten (Theaterstrasse 60), a Chemnitz institu-
tion on the turn-in to Kaßberg. They used to have an assist- 
ant whose hairdo looked like an ice-cream cone. We used 
to say ‘Let’s go and see old ice-cream head.’ From here, 
it’s not far into the centre. When a friend came to visit me 
 recently from Hamburg, he loved all the prefabricated East 
German blocks of flats that you can see here. I hardly even 
notice them anymore, but for him it was history up close. 

In the evening, we like to go to an Asian restaurant 
called Pho Viet (Theaterstrasse 7), where we choose num-
ber three on the menu (or is it number four?). Either way, 
it’s the cellophane noodle salad with fresh herbs. If you’re 
looking for something a little more Mediterranean, you 
should go to Monk (Franz-Mehring-Strasse 22) and order 
the gnocchi. We like to get the night started at Weltecho 
(Annaberger Strasse 24), where we enjoy the night’s last 
bit of warmth in the courtyard and call in at the gallery 
or  art-house cinema. You can even dance here too, but we 
usually carry on to Atomino (Mozartstrasse 20), a club 
that my dad founded many years ago and a place where 
you can find all the musical genres that aren’t played in the 
big commercial clubs. After that, we head to Nikola Tesla  
(Zietenstrasse 2a), a new live music venue with a lavish 
1960s atmosphere. On the way home – which, of course, 
doesn’t include a trip to the swimming pool – there is just 
time to observe one last Chemnitz phenomenon. The 
streets will be completely empty and it’s just you, the build-
ings, the moon and the stars. I love that moment when 
you leave the rush of the night behind you and everything 
 becomes completely clear.’                      Felix Brummer

Kraftklub became famous with Ich will nicht nach Berlin (I don’t wanna go 
to Berlin) in 2011. The multi-award-winning band still lives in Chemnitz.
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All Felix Brummer*, singer in 
Chemnitz-based band Kraftklub, 
needs to stay cool is a pair of  
sunglasses and a soft-serve ice 
cream from Winters Eisgarten.  
‘I only ever get the small portion 
and it’s always vanilla.’ 

* is looking forward to  
www.kosmonaut-festival.de, 
which the band are  
organising and playing in  
themselves. They’ll even  
be helping set up and  
 dismantle  the equipment. 
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The daily newspaper
‘Free subscription?’ asks the lady at the Book Fair. This 
event, the trademark and calling card of Leipzig, is  
not just a chance to get your hands on the kinds of  
costumes adored by Manga fans but an opportunity to 
be collared by people brandishing daily newspapers. 

Virtually no one knows that they were invented in 
Leipzig. The coincidence seems too perfect when you 
think that, way back in 1650, a man by the name of 
Timotheus Ritzsch thought to himself: ‘These news
papers that I publish now and again … I could even 
publish one every day.’ 

Was it due to Leipzig’s history as a literary city that 
this medium, which was so revolutionary at the time, 
was born here? Or, by contrast, was it because the 
Saxons didn’t have the time to read more substantial 
books? In Meissen, people tinkered with porcelain;  
in Dresden, they fiddled with crystal glass and shoved 
tonnes of stollen in the oven at Christmas. Can you 
 imagine someone sitting in the local bakery in those 
days with a weighty tome, perhaps a collection of fairy 
tales by the Brothers Grimm? They might have even 
read a second tale as the first was so gripping. The 
 sultanas and almonds would have been forgotten and 
the reputation of stollen ruined. 

By contrast, a daily paper offers a morsel of reading 
 material for the bit of time you have at breakfast, in 
the tram or on the narrowgauge railway train. And 
if  Saxons hadn’t had enough time for their morning 
 coffee and were grumpy due to caffeine withdrawal, the 
newspaper served as the perfect screen. No one would 
see the grim face of the person behind the paper, a 
 person plagued by the inane prattle of fellow humans. 

Why all this use of the past tense? The daily news
paper is still a valued part of life in the Free State of 
Saxony. If, as the harbingers of doom predict, it were 
to die out, then it would be nothing short of a disaster. 
No big wad that you can just happen to leave peeking 
out of your bag. ‘I take an interest in current affairs’,  
‘I find it a lovely retro oldschool medium’, ‘I’m now 
20 and feel all grownup with my subscription’ – how 
else will it be possible to make such rather pretentious 
statements? What’s more, the Saxons are now at home 
on the Facebook pages of publications such as Leip-
ziger Volkszeitung and Sächsische Zeitung – which most
ly serve as a forum for the knowitalls and trolls. 

If the daily newspapers were to disappear along with 
their online platforms, then many people would be left 
without a home – albeit a digital one.

Battle of the 
underground 

poets

POETRY SLAM: WE ASKED AN ESTABLISHED STAR FROM DRESDEN AND  
A HOT NEWCOMER FROM LEIPZIG TO TACKLE THE FOLLO WING 
 SUBJECT (IN WRITTEN FORM FOR ONCE): ‘THE BEST INVENTION TO COME OUT OF  
SAXONY’. WHOSE PIECE DO YOU LIKE BETTER? CAST YOUR VOTE FOR THE CHANCE TO  
WIN A HOLIDAY IN THE STATE. FIND OUT EVERYTHING YOU NEED TO KNOW ON PAGE 27

Nhi Le studies  
in Leipzig. The 

20-year-old has  
won several  

competitions for 
young poets and 

writes her own blog.  
www.narcoticarts.de
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Inventiveness itself 
Let’s put it this way: Saxons are viewed as being a bit 
dippy and not exactly gifted linguists. Nonetheless, 
so many groundbreaking inventions come from this 
weird-speaking state. Just take the bra. Imagine the 
 delight of women (and men) when gravity’s attempts 
to expose a loss of tone were thwarted. Or the locomo-
tive (at least the first German one), without which gen-
erations of Japanese could never have travelled around 
with 35 mm cameras looking to take snaps of historic 
post milestones. Nowadays, they do this with smart-
phones, which they also use to listen to music. Impossi-
ble, however, if Saxons hadn’t previously invented wire-
photo technology and reel-to-reel recording.

More eco-friendly than coal-guzzling locomotives 
are the CFC-free refrigerators used by ice-cream sellers 
the world over to keep their stuff cool; insulated flasks 
used by hikers to keep their coffee nice and warm don’t 
need any energy at all. The glitterati, of course, prefer  to 
sip their coffee from porcelain cups, which they deli-
cately put back down on their saucers. Beer mats just 
wouldn’t look quite right – they’re used more by boozy 
Bavarians who like to slam down their tankards. All 
women were happy when washing machines and mild 
detergent were finally invented – easier to keep your 

husband fluffy and more time for yourself. Nowadays, 
even men use the washer sometimes and love it when 
their wives dance around in Plauen Lace; as it’s a spe-
cial occasion, the guy uses twice as much toothpaste 
and mouthwash. As he’s normally finished in a jiffy, 
the lady might like a bar of milk chocolate or a drop 
of brandy to take the edge off her frustration. Mineral 
water might be a little dull under the circumstances. 

Without Saxon gaslights, the streets would not be 
bright enough for exhibitionists to open up their loden 
coats. Without teabags, no one would be able to make 
a brew with nothing more than a cup of hot water; 
without paper filters, coffee would be nothing more 
than a bitter black broth that leaves your mouth full of 
grit. There will hardly be any readers that fully com-
prehend the technical universe behind either the bow 
compass or stitch-bonding. And while we’re on  
the subject of the universe: wasn’t it someone from 
Dresden who invented the rocket engine, thus  
enabling man to set foot on the moon? 

With all this evidence, it is quite clear that the Sax-
ons’ best invention is inventiveness itself. In my opin-
ion at least. Or is it all just an invention of my mind? 

POETRY SLAM: WE ASKED AN ESTABLISHED STAR FROM DRESDEN AND  
A HOT NEWCOMER FROM LEIPZIG TO TACKLE THE FOLLO WING 
 SUBJECT (IN WRITTEN FORM FOR ONCE): ‘THE BEST INVENTION TO COME OUT OF  
SAXONY’. WHOSE PIECE DO YOU LIKE BETTER? CAST YOUR VOTE FOR THE CHANCE TO  
WIN A HOLIDAY IN THE STATE. FIND OUT EVERYTHING YOU NEED TO KNOW ON PAGE 27

Thomas Jurisch, 35, has been entering slams since 2006 
and now appears all over German-speaking countries. 
But he has still kept his Dresden dialect.
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Twenty hours of work a year and 300 bottles of 
wine. Anja Fritz liked what she was hearing from 
the estate agent and, in 2004, bought a dilapi-
dated house in Meissen that had 600 vines on its 
grounds. 

Following spells in Mexico and Berlin, she felt it 
was time to put down some roots. When she start-
ed  cultivating the vineyard, however, she realised 

Mine, vine, fine 
 WHEN ANJA FRITZ MOVED TO MEISSEN,  

SHE KNEW NEXT TO NOTHING ABOUT 
WINE. NOW SHE IS ONE OF ONLY  

TWO FEMALE VINTERS IN SAXONY

In the freshly  
restored winery,  
 Anja Fritz* produces 
her Mariaberg wine – 
around 8,000 bottles 
per harvest using the 
traditional Traminer, 
Burgundy and Ries-
ling grape varieties. 
www.weingut- 
mariaberg.de

* is looking forward to the Klassik im Weinberg  
(Classical Music in Vineyards) series of concerts.
www.elbland-philharmonie-sachsen.de

It takes a lot of sunshine before the grapes (below) 
can be transformed into wine. In her cellar, Fritz  

samples a drop of the 2014 vintage (bottom). To  
relax, she recommends going on a walk to the 

Schwalbennest (Swallow’s Nest, right), the landmark 
of  Meissen’s winegrowing region and Fritz’s resi-

dence during her reign as Saxon Wine Princess. The 
best way to discover the region is by travelling along 

the Saxon Wine Road or on the Elbe Cycle Route.
www.elbland.de

Anja Fritz wasn’t afraid to get her hands dirty renovating the Maria-
berg Estate (above). She now lives here and rents out holiday flats.
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that the agent had been somewhat economical with 
the truth: the twenty hours he had mentioned were 
more of a weekly thing. ‘I’m from Braunschweig, 
which is a real beer stronghold,’ explains Fritz.  
‘Basically, I didn’t know anything about wine.’

A great deal has changed over the past eleven  
years. Anja Fritz is one of two professional female  
winegrowers to manage an estate in Saxony, with 
her domain now measuring 2.1 hectares. The 
44-year-old is not someone who gives up easily in 
the face of difficulties. Quite the opposite: when-
ever the going gets tough, that’s when she really 
gets going. She helped out in the renovation of the 
Mariaberg Estate, shovelling debris and hauling 
timber. ‘I played my part in rebuilding the old East 
Germany – quite literally,’ she explains. Fritz was 
motivated by her vision of bringing together wine-
making and tourism – accommodating guests in 
holiday apartments whilst telling them something 
about Germany’s smallest winegrowing region. 

Fritz attended courses to learn the art of 
grape-pressing. In order to become integrated in 
her new home, she applied to become the Saxon 
Wine Princess in 2010/11, the year that the Saxon  
Wine Association celebrated its 850th anniversary.   
‘As a West German and 39-year-old mother of two 
who back then wouldn’t have stood a chance at a 
blind tasting event, it was certainly a bold move,’ 
she recalls. But the crown went to her and she 
experi enced ‘an amazing year’. Two years later, she 
managed to add the Reichelberg estate to her prop-
erty following some pretty tough negotiations. After 
all, the available growing space in the Elbe Valley is 
limited by nature, making it all the more coveted.

Having completely renovated the property 
there, she established a vinery that she now runs 
with oenologist Martin Schwarz, a former mas-
ter  winemaker to the Prince of Lippe and holder 
of three Gault&Millau toques. Schwarz produces 
his rich wine, which is aged in wooden barrels, on 
the site, whereas Fritz makes some 8,000 bottles of 
Traminer, Burgundy and Riesling under the name 
Mariaberg every year. Whilst the grape-pressing 
 expertise of her partner is a source of inspiration, 
she believes that the real creative process takes place 
outside. ‘You have to start thinking about the wine 
you want to press back in spring.’ It’s therefore all 
about observing the weather in order to get an idea 
of when to harvest the grapes and when to prune 
the vines – the oldest of which date back to 1918. 

Here, above the River Elbe, creativity means a 
great deal of manual labour. All of Fritz’s grapes are 
located on the steep slopes, which are out of reach 
of heavy machinery. In fact, Fritz is even able to 
quantify just how much work is involved: 2,000 
hours per hectare. Maybe the estate agent just got 
muddled up with the number of zeros. 
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THE LATEST FROM 
THE WORKSHOP

Saxons are rediscovering a classic material: wood. And using it in in-
genious ways. An eco-aware carpenter creates new vibes, an instrument 
maker is busy researching and a designer managed to resurrect the style 

of Antoni Gaudí. In Saxony, woodworking artistry is now more than 
carvings from the Ore Mountains, although they remain unique too

If companies wish to benefit from the skills 
of Mike Gelbricht* (left), they have to sign 
a pledge to protect the environment. When 
he isn’t gliding on the deep powder snow 
on one of his boards, he can be found in 
his workshop in the Eastern Ore Mountains 
(right) finding even better solutions – or in 
his store in Dresden’s Neustadt dictrict  
advising customers. www.buddybuddy.eu

* is looking forward to Rollrunden, 
an event that sees longboarders 
come together to cruise through  
the Ore Mountains. 
www.brettlladen.de/event.html
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White snow, green ethos
BuddyBuddy, Dresden

The fact that Mike Gelbricht builds the most 
eco-friendly snowboards and longboards on the 
market has a lot to do with his many travels over 
the years. Whenever he visited a place twice, he of-
ten noticed the amounts of rubbish lying around 
and how much decay had set in since his last stay. 
He started to wonder about his own equipment 
made of carbon, Kevlar and rubber. ‘It’s basically all 
hazardous waste,’ he realised. ‘It’s almost impossible 
to recycle and some of it can even cause cancer.’ 

The fact that the products made by Gelbricht’s 
company, BuddyBuddy, even outperform those of 
the market leader in terms of stability and smooth-
ness has more to do with his formative years. Now 
aged 42, he comes from a long line of carpenters 
and grew up in the town of Tharandt in the Eastern 
Ore Mountains – home to an institute for studying 
the properties of wood since 1811. This spirit of  
enquiry seems to have rubbed off. A trained carpen-
ter who has had his own sports shop in Dresden’s 
Neustadt district for 25 years, he had to get to grips 
with some highly complex technical subject matter 
to turn his dream of eco-friendly boards into reality. 

After a five-year development phase, Gelbricht’s 
products are now ready to be launched onto the 
market. What makes them unique can be seen 
above, below and between the ash or poplar board. 
All other manufacturers attach a carbon mat to 
their boards, but Gelbricht came up with this: He 
covers the top and bottom of his wood with  
ultra fine, eco-friendly glass fibre. In order to  
increase sturdiness, he drills small holes in the 
board and sews the glass fibre pads together, with 
each board requiring no less than 7,000 individu-
al machine stitches. As a result, the forces are dis-
tributed evenly on both the top and bottom. ‘It’s a 
similar construction principle to the one you see on 
suspension bridges,’ he explains. And as the strands 
of glass fibre are tautened even more when they are 
sewn, they become far more durable. ‘As a  
result, we are even better than carbon when it 
comes to elasticity. We’ve got a patent for the tech-
nology, we’re the only ones to harness this poten-
tial in terms of snowboard building.’ Although 
Gelbricht will be distributing his first collection 
himself, several major manufacturers have already 
expressed an interest in building the eco-friendly 
boards on the basis of a licensing agreement. 

Gelbricht has also found a green alternative to 
long-haul travel. ‘Last year, I mostly went to ski 
resorts in the Ore Mountains and the Czech Re-
public, places that are less than 50 kilometres away 
from here.’ 
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It takes Alexander Pilz* at least 
three months to make just one 
nyckelharpa (also known as the 
‘keyed fiddle’) at his workshop in 
Leipzig’s Baumwollspinnerei com-
plex. Each instrument is unique 
and prices start at 9,000 euro. 
www.goldenhorsepaatelier.com

* is looking forward to www.stelzenfestspiele.de 
– a musician from Leipzig’s Gewandhaus 
 orchestra will open the event on a nyckelharpa. Alexander Pilz met the love of his life in a mu-

sic shop in Gothenburg. He strapped his con-
quest on to the handlebars of his bike and rode 
the 700 kilometres back to his home in Saxony. 
When he unwrapped his find, he caressed it for 
the very first time. 

Pilz and the nyckelharpa have been insepara-
ble ever since. This curious object, which looks 
like a violin at the bottom but that features a 
huge yet delicate top section with keys, con-
tinues to fascinate the 32-year-old. So little is 
known about the instrument, which the Swedes 
use to play polkas, and a lot is still left to dis-
cover, such as the question of how widespread it 
once was. Images of the nyckelharpa can be seen 
on frescoes that were recently discovered in Italy 
and in Sorbian churches. What he would really 
like to know, however, is how to build it better. 

Even as a schoolboy, he was interested in 
historic instruments – ‘I know it’s not exact-
ly your typical teenage hobby!’ He wanted to 
know how music might have sounded in days 
gone by, which is why he dabbled with various 
instruments. Having left school, he trained to 
be a violin maker in Klingenthal before going 
on to study Applied Arts in Markneukirchen. 

Whilst his fellow students were taking up 
the violin or the cello, Pilz only had eyes (and 

A Swedish romance
Alexander Pilz, Leipzig

ears) for the nyckelharpa. ‘It has a richer sound 
than any other string instrument,’ due to the 
fact that there is a second set of strings running 
below those that come into contact with the 
bow and the keys. When the upper strings are 
played, the resulting vibrations cause the low-
er ones to sound too – an effect not restricted 
to historic harmonies. The professionals who 
buy the three to four nyckelharpas made by Pilz 
every year play jazz and experimental music too. 

Pilz’s models may well be the best-sounding 
nyckelharpas in the instrument’s history. On his 
search for the exceptional, he came across the 
treasure trove of instrument-building know-
ledge centred in the Vogtland region of Germa-
ny. Instruments originating from this musical 
hotbed are in demand the world over, with stars 
such as Eric Clapton and U2 bassist Adam 
 Clayton using them to showcase their virtuosity. 

There is yet another secret to Pilz’s harpas. 
As Stradivari once did, he too treats the wood 
with horse urine. Although he used to source it 
straight from the farm, he has been using syn-
thetic urea ever since a bucket of the real thing 
fell over and spilt in his car. 
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Carpenter and designer: anyone who is tasked with planning 
constructions as unusual as the Gaudí library (below) should 
be fully conversant with both theory and practice. Gabriel 
Bensch* (above) still likes to spend time on projects in the 
company of master craftsmen. www.dwh.de

* loves to go hiking in the Elbe Sandstone Mountains, particu-
larly on the route from Pötzscha over the Bärenstein massif. 

Gabriel Bensch is used to handling some pretty 
unusual customer requests. But then came one 
that took the biscuit. Could he build a library 
out of solid wood in next to no time? Without 
joints if possible and in the style of Catalan 
modernist architect Antoni Gaudí? A colleague 
sketched out the design and Bensch was faced 
with the challenge of transforming this utopian 
vision into a proper construction plan. Even 
though he has an in-depth understanding of 
craftsmanship and formal theory as a carpenter 
and product designer, he found this a particu-
larly challenging commission. 

The fact that the mysterious Gaudí fan (all 
we can report is that he or she lives in the UK) 
approached Dresden-based Deutsche Werk-
stätten makes perfect sense when you consider 
the company’s history – but could also be seen 
as slightly ironic too. When it was established in 
1898 by Karl Schmidt, the aim was ‘to achieve 
what the Bauhaus movement always dreamt of,’ 
explains Bensch: ‘He ordered the production of 
aesthetically demanding yet affordable furniture 
that was aimed at ordinary people and designed 
by the great architects of the day.’

WWII and the GDR brought great upheav-
al, with the company’s privatisation following 
German reunification heralding a renaissance. 
And this is where the irony comes in. In a new 
building just opposite the traditional headquar-
ters, the 120 planners, office staff and 70 car-
penters in the workshop are still driven by a 
quest for new solutions. The only difference is 
that they don’t make products for ordinary peo-
ple any more. Part of the company’s income 
stems from making yachts for the super rich, i.e. 
vessels that have up to five storeys and that cost 
a million euros for every metre in length. 

In addition, Deutsche Werkstätten is there 
to make labours of love such as the Gaudí  library 
possible, as any normal carpenter or  designer 
would simply shake their head in resignation. 
But, using a software program usually  deployed 
by car manufacturers, Bensch developed a 3D 
model and fine-tuned it until he could split the 
 design into 70 solid oak sections. A short time  
later, a crane hauled these panels through a win-
dow somewhere in Britain, enabling the library 
to be assembled. Would Gaudí himself have liked 
it? Bensch answers ‘It depends. The younger   
Gaudí would have loved it, but his older self 
might not have been so keen.’ 

Traditionally different
Deutsche Werkstätten, Hellerau
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Founded 2014
Product  Silicon artificial limbs that 

look just like the real thingEmployees 8
Sci-fi factor 7 out of 10 

Medicine 
Prothesenwerk

The future is white and green
DIESEL MADE WITH AIR AND WATER, SCREENS THAT YOU CAN 
BEND. SOME SAXON INVENTIONS SOUND LIKE THEY  
ARE TAKEN STRAIGHT FROM SCIENCE FICTION. A SELECTION:

Valuable energy just disappearing into thin 
air? Not with this cloud: Internet servers are 
installed within special cabinets to enable 
the computers’ excess heat to be used to 
warm up the water supply. 
www.cloudandheat.com

Slim, flexible and 
robust: the British/
Saxon company 
Plastic Logic  
produces ultra thin 
display screens that 
can be wrapped 
around your wrist. 
Maybe we’ll watch 
the 2018 World Cup 
on them. 
www.plasticlogic.com

At the end of March, Sunfire produced 
its first five litres of diesel made with 
water and CO2. As soon as the com-
pany’s process can be applied on a 
larger scale, we still won’t be able to 
run our cars on love alone, but we will 
be able to run them on air, water and 
green electricity. www.sunfire.de 

Humans and machines move 
one step closer to each  

other: Christoph Braun and 
Alex Stamos make artificial 
limbs from silicon that you  
can hardly tell apart from  

real ones. The skin tone is 
precisely adjusted – with  

a tattoo optional. 
www.prothesenwerk.com
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Innovative and networked
United they stand: Saxony’s digital pi
oneers, entrepreneurs and creatives help 
each other out with advice and support:
www.wir-gestalten-dresden.de
www.kreatives-chemnitz.de
www.kreatives-leipzig.de

Founded 2010

Product  Diesel made with  water 

and CO2

Employees 70

Sci-fi factor 10 out of 10 

Mobility
Sunfire

SAXONY
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FROM 25/6 | DRESDEN
Film Nights Festival 
Do you find it hard to know 
what to feast your eyes on when 
you see the picture above? The 
big screen or the unmistakable 
baroque skyline of Dresden lit 
up on the other side of the river? 
Either way, you can enjoy plenty 
of unforgettable evenings (runs 
until 23/8). 
www.filmnaechte.de

26–27/6 | CHEMNITZ
Kosmonaut Festival
When the splash festival moved 
from Chemnitz to Leipzig, 
Kraftklub decided to hold their 
own event at the Stausee Raben
stein lake. The band even help 
set things up and, of course, 
treat the crowds to a gig of their 
own. But the headline act is still 
under wraps. 
www.kosmonaut-festival.de

2–4/7 | GÖRLITZ
ViaThea International Street 
Theatre Festival
For three days at the begin
ning of July, the streets, squares 
and lanes of Euro city Görlitz/
Zgorzelec will become one giant 
stage (below). At the 21st Street 
Theatre Festival, both national 
and international companies will 
be showing their productions in 
the great outdoors. 
www.viathea.de

UNTIL 5/7 | LICHTENSTEIN
Erotica International at the 
Daetz Centre
Let’s hope the summer gets this 
hot. In both the palace and the 
architecturally impressive new 
museum building in Lichten
stein, the Daetz Centre will be 
showing the special exhibition 
Erotica International until 5 July 
as part of its permanent exhib
ition, Masterpieces in Wood. 
www.daetz-centrum.de

FROM 10/7 | DRESDEN
Ostrale
630 artists have entered, but the 
judges will only choose the very 
best. They will all be presenting 
their works at the Ostragehege 
until 27 September under the 
motto ‘Handle with Care’. This 
is one of the world’s largest con
temporary art exhibitions. 
www.ostrale.de

10–11/7 | LEIPZIG
Open air classical music
To celebrate the 1,000th anni
versary of the city of Leipzig, the 
musicians of the Gewandhaus 
orchestra will be giving an open 
air concert at Rosental park 
from 8 p.m. onwards. So take 
your blanket and picnic basket 
and enjoy. Entrance is free. 
www.gewandhausorchester.de

What’s on

J U N E  A N D  J U L Y

WHETHER YOU WANT TO APPRECIATE ART, DISCOVER NEW THINGS 
OR JUST HAVE FUN, YOU WON’T WANT TO MISS OUT ON  

ANY  OF THESE EVENTS IN SAXONY THIS SUMMER AND AUTUMN 

UNTIL 2/8 | VARIOUS 
 LOCATIONS
Festival Mitte Europa
Since 1992, this crossborder 
festival in Bavaria, the Czech 
Republic and Saxony has been 
creating new spaces for concerts, 
exhibitions and encounters. 
 Experience culture in churches, 
castles and collieries. 
www.festival-mitte-europa.de
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12–15/8 | ZWICKAU
Sachsen Classic
When 180 classic and vintage 
cars cruise past the state’s most 
beautiful scenery, they form 
 Saxony’s longest automotive 
 museum, so it’s not just the 
home straight that’s worth a 
look. 
www.sachsen-classic.de

14–16/8 | DRESDEN
Canaletto – Dresden City  
Festival 
In 1750, Italian painter Canal-
etto painted his famous vedute 
of Dresden, which now hang in 
the Old Masters Picture Gallery. 
This festival named after the 
 artist is well worth seeing: half a 
million visitors and more than 
1,000 artists are expected to 
 descend on the Saxon capital. 
www.dresdner-stadtfest.com

15–30/8 | MORITZBURG
Mortizburg Festival 
First held in 1993, this is now 
one of the world’s most im-
portant chamber music festi-
vals. Playing inside a baroque 
moated castle, the musicians at 
this year’s event will be focus-
ing on the works of Ludwig van 
 Beethoven. 
www.moritzburgfestival.de

UNTIL 18/10 | GÖRLITZ
How a monument came into 
being
In 1989, Görlitz’ old town lay  
in almost total disrepair.  
Photographer Jörg Schöner  
began to document the city – 
and the contrast between his 
images and their modern-day 
equivalents is truly fascinating. 
www.fotoausstellung-goerlitz.de

14–16/8 | LEIPZIG
Wasserfest (Water Festival)
Leipzig is a city of water. It is 
not only the confluence of the 
rivers Elster, Pleiße and Parthe 
but is also home to numerous 
canals. Over three days, the 
city will play host to boat races 
and parades – and there will be 
 plenty to drink at the closing 
party (not just water). 
www.wasserfest-leipzig.de

UNTIL 1/11 | MEISSEN
1,000 years of beer in  
Saxony
Something’s brewing: a deli-
ciously arranged exhibition at 
Meißen’s Albrechtsburg Castle  
illustrates the depths (some of 
them almost unfathomable) 
of a millennium of Saxon beer 
 brewing. Cheers! 
www.albrechtsburg-meissen.de

21–23/8 | BAD ELSTER
12th International Jazz Days
This jazz festival in the town of 
Bad Elster has moved from ob-
scurity to become a firm fixture 
on the calendar. This year’s star 
guest in the royal parks is actor 
Uwe Ochsenknecht (below), 
who will be swinging along with 
his band. 
www.chursaechsische.de

28–30/8 | BAUTZEN 
23rd Waterworks and Puppet 
Theatre Festival
The Mühltor gate and the old 
waterworks – a technical won-
der and Bautzen’s main land-
mark (above) – open their doors 
and offer plenty of exhibitions. 
The puppet theatre festival takes 
 visitors into a world of myths 
and fairy tales. 
www.altewasserkunstbautzen.de
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2–13/9 | FREIBERG
Silbermann Festival
The instruments made by the 
baroque period’s most renowned 
organ builder (like the one 
above) now attract international 
stars to the Ore Mountains, with 
talented young organists going 
head to head for the XII. Inter
national Gottfried Silbermann 
Award. Alongside concerts, the 
festival also features exciting 
tours, excursions and talks. 
www.silbermann.org

11/9 | LEIPZIG
Tapetenwerkfest festival 
The artists of this creative quar
ter located on Lützner Strasse 
(below) open the doors to their 
studios. Whilst the courtyard 
plays host to music, good food 
and children’s entertainment, 
the galleries unveil new exhib
itions and the artists invite you 
into their workshops. 
www.tapetenwerk.de

4/10 | OELSNITZ
Harvest festival at the state 
garden show
This corner of the Ore Moun
tains has been in full bloom 
since April. The final week of  
the seventh state garden show 
will begin with an ecumenical  
harvest service and a light 
 display before coming to a close 
on 11 Oct. 
www.landesgartenschau-
oelsnitz.de

25–27/9 | RADEBEUL
XX. Travelling theatre 
 festival
For its annual autumn and wine 
festival, the Radebeul travelling 
theatre has invited companies 
from all over the world to com
pete at locations dotted around 
the town. The audience (who 
else) then votes to decide on 
who will take the title. 
www.weinfest-radebeul.de

23–25/10 | LEIPZIG
Designers’ Open
An exhibition, a stage for fash
ion trends and a driver of ideas. 
The industry will be discussing 
the styles of tomorrow at the 
threeday Designers’ Open  
(below). And there’s more: as 
part of initiatives named Design 
Spots and Art Spots, studios, 
galleries and workshops all over 
Leipzig will be opening their 
doors to anyone looking to  
discover the world of form. 
www.designersopen.de

12–13/9 | LEIPZIG
Autumn tour of the Spinnerei 
galleries
‘From cotton to culture’ is the 
slogan of the Spinnerei complex 
in Leipzig (below), which is now 
the workplace of artists such as 
Neo Rauch. And this autumn 
tour of the galleries reveals all. 
The eleven onsite galleries, 
which were once used for cotton 
production, welcome visitors, as 
do some of the artists’ studios. 
www.spinnerei.de

22–31/10 | DRESDEN
Anniversary of the Frauen-
kirche, Church of Our Lady
The church that rose from the 
ashes. This autumn marks the 
tenth anniversary of the com
pletion of the project to rebuild 
the Frauenkirche, Church of 
Our Lady (below). This new and 
old landmark of the city is feted 
with its very own festival and a 
host of concerts. 
www.frauenkirche-dresden.de

The competition is open to all natural persons apart from employees of the Saxon state government and their relatives. Personal data will not be passed on to third parties, will only be used for the stated purpose and 
will then be deleted. Entries must be received by 31 July 2015. The winner will be notified in writing. There is no cash alternative and the judges’ decision is final. 

We have put together an exciting package that lets you discover the 
 Saxon capital Dresden at its most creative. Two people will stay at the 
Backstage Hotel in the trendy Neustadt district, visit the State Art 
Collections,  check out the Nikkifaktur T-shirt printing works and take 
in the Staatschauspiel theatre. The winners will also go on a street art 
tour, dine at bean&beluga and find out all about new beers at the Craft 

Beer Store (and have a taste of course). What do you have to do? Simply 
read the poetry slam texts on pages 16 and 17 and tell us which one you 
think is better by sending an email to gewinnen@so-geht-saechsisch.de 
or a franked postcard to Redaktion Sachsen-Magazin, c/o Ketchum Pleon, 
Goetheallee 23, 01309 Dresden. The winner will be drawn from all the 
entries received. Best of luck! 

C O M P E T I T I O N
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Sometimes you just have to put body and 
soul into something. And when it comes to 
the world of film, the residents of Görlitz are 
 prepared to do just that. When guide Karina 
Thiemann greets the guests who she is about to 
take on a tour of the town’s cinematic history, 
she has almost lost her voice due to a cold. 
‘I’ll have to talk quietly,’ she whispers, ‘but it’s 
 nothing to worry about.’ 

This kind of dedication is much admired 
in Hollywood. And the hotel rooms of Görlitz 
are often occupied by film crews. At the time of 
writing, Daniel Brühl and Emma Thompson 
are filming a new version of Hans Fallada’s novel 
Every Man Dies Alone. The first film to be made 
here was the 1954 production Die Ochse von 
Kulm (The Ox of Kulm). Some 80 films have 
followed since, with those in the past few years 
alone a sight for square eyes: The Reader,  
Inglorious  Basterds, Around the World in 80 Days,  
The Monuments Men and, of course, The Grand 
Budapest Hotel – ever since which Görlitz itself 
has felt like an Oscar winner. The film scooped 
four Academy Awards in 2015, including for 
Best Production Design. 
Directors love the old town, with its 4,000 list-
ed buildings. With even modest means at your 

Lights, camera, 
action in Görlitz
HOLLYWOOD IS A PERMANENT 
VISITOR TO GERMANY’S  
EASTERNMOST TOWN, WHICH 
BOASTS NOT ONLY A UNIQUE 
BACKDROP BUT COMMITTED 
RESIDENTS, TOO

Tour guide Karina Thiemann* has seen  
pretty much every film that was ever shot in 
Görlitz, with her favourite being The Reader.

* is looking forward to 
 www.altstadtfest-goerlitz.com

The Grand Budapest Hotel was filmed at the 
beautiful Görlitzer Warenhaus department 
store, which is set to once again open its doors. 
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disposal, you can create the illusion of pretty 
much any kind of place you desire. ‘Görlitz 
has been all sorts in the past few years,’ says 
Thiemann, still struggling with her voice, 
‘1980s Paris, a small town in northern  
Italy, Saint Petersburg, the port of New York 
and even Venice – I remember them pulling 
gondolas over Untermarkt square on 
wheels.’ 

But, thanks to local residents, Görlitz is 
so much more than just a backdrop. When 
Quentin Tarantino wanted extras for scenes 
featuring American soldiers, young men 
from Görlitz spent two weeks learning  
military drills and practising how to shoot 
in an abandoned factory. When the cup-
cakes made by the Parisian confectioner 
originally chosen for The Grand Budapest 
Hotel didn’t look quite right,  director  
Wes Anderson headed out to see Anemone 
Müller-Großmann in her café and restaur-
ant in Königshain. 

‘Suddenly, all these Americans were 
standing there in the bakery,’ she remem-
bers, still shaking her head. ‘They kept say-
ing “great”, “wonderful” and, most of all, 
“more colour”.’ The film crew needed a fra-
gile creation called a ‘courtesan au chocolat’, 
which is made of four vol-au-vents, one on 
top of the other. When Müller-Großmann 
made several of them, she still didn’t know 
that they would make a cameo in the film 
– nor was she aware that she would end up 
having to bake some 1,500 of them (instead 
of the original batch of 20 ordered) because 
Anderson insisted on filming some scenes 
up to 80 times. 

Back to Karina Thiemann, who takes a 
photo out of her folder on every other street 
corner to enable her tour group to compare 
the real Görlitz with the guise lent to it by 
the film industry. The longer she talks, the 
stronger her voice seems to become, which 
is fortunate as we would have otherwise 
missed out on one final, delightful anecdote. 

When Wes Anderson was looking for 
 actors to play monks, the Görlitz Bakers’   
Choir were happy to volunteer. Even 
though they bravely agreed to have their 
hair shaved into a tonsure, the filming of the 
scene was pushed back a few weeks, mean-
ing the men had to go about their daily 
business with the somewhat unusual hair-
cut. They even had their hair shaved again 
(see what we mean by ‘body and soul’?). But 
when it came to actually shooting the scene, 
Anderson had changed his mind – he now 
wanted the monks to wear a hood instead. 

Welcome to the ‘Grand 
 Budapest’. Even though various 
online pranksters have written 
reviews, it’s sadly not possible 

 to check into Görlitz’s most 
 famous hotel. You can find good 

hotels on Untermarkt square, 
for example – possibly even 

with a view of a film set (right). 

‘Görliwood’ now even has its own  
collection of souvenirs (left). 

Anemone Müller-
Großmann*
only uses natural  
ingredients for her 
delicious creations. 
When she had to buy 
artificial colours for 
the cupcakes shown 
in the film, she 
 wanted ‘the ground 
to swallow her up.’ 

* is looking forward 
to bounding through 
www.kulturinsel.com 
with her children.
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You do theatre work in Dresden, take on the lead 
roles in films such as 13 Minutes and sing in a 
band. Are you not stretched to breaking point?
Even when I was little, I was an entertainer, with 
acting and music equally important to me. When I 
had to choose a career, theatre seemed like the more 
secure of the two. As soon as I managed to carve 
out a bit more freedom, music once again became 
part of my life. 
How do you manage to maintain your concentra-
tion with so many projects going on at once?
Back at acting college, I wanted it all. When one of 
the lecturers told me that you can’t do everything at 
once, I didn’t really know what he meant. It even-
tually dawned on me and I have found my own 
way of doing things. I still do everything, just not 
at once. Whenever I shoot a film, I put my heart 
and soul into that role. Once the last scene has been 
filmed, however, then it’s time to concentrate on 
the band again. 
Nowadays, you even manage to combine your music 
and acting. 
The Hamlet I play in Dresden sings to the music 
of my own band, Woods of Birnam. The band also 
had a small part in 13 Minutes. I suppose when you 
look at it like that, you can have everything at once. 
How welcoming are the audiences in Dresden?
They are generally patient and let you get on with 
things. When they notice that you are fully com-
mitted to what you do, there are no limits to how 
welcoming they can be. And they even stand by you 
when a piece flops. 
With Woods of Birnam, you have also campaigned 
to keep Dresden a welcoming city.
I have become much more political since my role 

‘I call tremendous  
love to mind’

CHRISTIAN FRIEDEL HAS  DISCOVERED  
NEW WAYS OF  LOOKING AT LIFE  

SINCE MOVING TO DRESDEN – BOTH  
AS AN ACTOR AND AS A MUSICIAN

Christian Friedel was born 
in 1979 in Magdeburg and 
studied acting at the Otto 
 Falckenberg School in Munich. 
Following a spell in Hanover, 
he followed general director 
Wilfried Schulz to the Staats
schauspiel theatre in Dresden, 
where he met the members 
of a band called Polarkreis 18. 
He joined forces with them to 
form a new band called Woods 
of Birnam. The White Ribbon, 
the first film he appeared in, 
was nominated for an Oscar. 
Most recently, Friedel played 
the lead role of Georg Elser in 
13 Minutes. 

in 13 Minutes. Anyone who buries their head in the 
sand is making a huge mistake. The members of 
the band are all local lads and they wanted to show 
that the stories making the news were nothing to do 
with the Dresden they represent. 
You have been living in Saxony since 2009.  
How have you changed since moving here?
I’ve become more sporty. I have never rode a bike 
as often in my life as I have along the banks of the 
 Elbe and I have never done as much walking as I do 
in the Saxon Switzerland region. First and  foremost, 
however, the visual arts have become part of my 
life in Dresden. My friends got me into it; I now 
have an annual season ticket and I’ve been to the 
Old Masters Picture Gallery in the Zwinger build-
ing – and the depth and vivid colours of the paint-
ings  really impressed me. I’ve also been to the New 
 Masters Gallery in the Albertinum, which also 
opened my mind to new ways of looking at things. 
Who has benefited more from this, Christian 
Friedel the musician or Christian Friedel the actor? 
Both, as they are one and the same person. When I 
write songs, I think of the various ways of looking 
at things that have been made possible by the 
imagin ations of certain painters. And when I 
 approach an acting role, I call the tremendous love 
to mind with which some artists would paint 
 portraits of people. You can still feel this love when 
you admire the pictures today. Ph
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Summit
in torgau  

HartenfelS caStle
mai 15 - october 31, 2015
www.luther.skd.museum  

1st NatioNal special exhibitioN to mark the 500th 
aNNiversary of the reformatioN

federal presideNt Joachim Gauck has assumed 
patroNaGe over the exhibitioN

lutHer and tHe PrinceS - tHe Public  
Portrayal and Self-image of rulerS  
in tHe age of reformation

After Martin Luther posted his 95 theses on the 
church door at Wittenberg in 1517, the Reformation 
came to affect all aspects of life and society. Its 
impact was due in no small part to the Protestant 
princes who championed Luther‘s teachings.

The Renaissance town of Torgau on the River 
Elbe, with Hartenfels Castle at its centre, was the 
political hub of the Reformation. Martin Luther 
preached there and consecrated the first building 
specifically designed as a Protestant place of  
worship - the Schlosskapelle or Castle Chapel.  
As the former seat of the Saxon Electors, Torgau 
provides an authentic setting for the first
National Special Exhibition.

 

exhibition by the staatliche kunstsammlungen dresden in collaboration with 
the landkreis Nordsachsen and the Große kreisstadt torgau.

main sponsors
 

sponsors

partner
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